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The name Ch’illiwack is derived from the Halq’eméylem word “Ts’elxwéyeqw” which means “going back 
upstream, as far as you can go in a canoe.” We are a river valley with many streams, which is fitting for the 
diversity of ways to experience our landscape and inclusive attitudes.

As visitors on these lands, Tourism Ch’illiwack acknowledges the hospitality of the rightful titleholders, 
the rightful authority to these lands and waters - the Stó:lō (People of the River) and associated tribes, in 
particular the Pelólhxw and Ts’elxwéyeqw. We are grateful to live, work, and enjoy the beauty of the territory 
and acknowledge our responsibility to ensure we act in accordance to Stó:lō values of caretaking towards 
the territories, all lifeforms that it sustains, and all our relations within.

Photo Credits: All images are the property of Tourism Ch’illiwack.

Artist Credits: We acknowledge the artistry of Carrielynn-Victor, the mastermind artist behind the mural at 
Cheam Multiplex, and Terry Horne, master carver and Chief from Yakweakwioose, who created the incredible 
Welcome Figures at the Ch’illiwack Visitor Centre.

Terminology Guide
Halq’eméylem – Halq’eméylem is the ‘upriver’ dialect of the Coast Salish Halkomelem language spoken 
throughout the Central and Upper Fraser Valley of the lower Fraser River watershed.

Pelólhxw – A tribe of Stó:lō-Coast Salish peoples. The City of Chilliwack is situated in part on Pelólhxw tribal 
lands.

S’ólh Téméxw – Our land; our world.

Sí:yá:yá Yóyes – A Halq’eméylem phrase meaning “friends working”. It is implied that they are working 
“together”. Pronounced: See-yay-yuh Yah-yes.

Stó:lō – The Halq’eméylem word stó:lō translates as ‘river’ or the ‘river of rivers’ when used as a place name 
(i.e., the Fraser River). As Indigenous peoples the Stó:lō are the ‘People of the River’ and ‘Tribe of Tribes’ 
with ancient histories and connections between families and Tribes of throughout the lower Fraser River 
watershed and Coast Salish Sea. 

Ts’elxwéyeqw – A tribe of Stó:lō-Coast Salish peoples. The tribal name ‘Ts’elxwéyeqw’ is commonly known in 
English as ‘Chilliwack’. The City of Chilliwack is situated in part on Ts’elxwéyeqw tribal lands.
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The Sí:yá:ya Yóyes: A Living Tourism Action Plan was developed between February-March of 2021, it was informed by Stó:lō 
representatives who participated in the process, and was then adopted by the Tourism Ch’illiwack Board and stakeholders in 
June 2021.  The faciliation and development of this plan was led by Four Directions Management Services. 

This Action Plan will guide Tourism Ch’illiwack’s programs, services, and partnerships thereby strengthening our relationship 
to enable us to work respectfully and effectively with Indigenous Peoples.  This is a living plan that will be implemented 
with a reflective practice that includes regular and ongoing evaluation, amendments, and updating to ensure we are acting in 
accordance with our vision and values and achieving our goals.

We wish to be leaders in the area of reconciliation, inspiring other communities to prioritize and address the requirements 
as established in the National Truth and Reconciliation plan and the United Nations Declaration on the Rights of Indigenous 
Peoples.   

Tourism Ch’illiwack values our strong relationship with the Stó:lō people. The following are past and current engagements that 
have supported the reconciliation effort:

 » Stó:lō representative on Tourism Ch’illiwack Board: current
 » Indigenous culture integration into all marketing initiatives and projects: current
 » Stó:lō Welcome Figures at the Ch’illiwack Visitor Centre: current
 » Welcome Figures carved onsite, visitors and school groups were able to observe and learn: 2017
 » Hockey Canada (National Junior A Cup) a partnership with Ts’elxwéyeqw Tribe, City of Ch’illiwack, Tourism 

Ch’illiwack: 2018
 » Indigenous Tourism Experience Development projects: Bad Rock Tours, video, images, social media management., 

familiarization tours to support tour operator growth: 2018
 » Tourism Ch’illiwack Rebrand: incorporates indigenous symbols to pay respect to the peoples of the land: 2019

It is our wish to encourage further growth in our connection and partnership with the Stó:lō people, therefore Tourism 
Ch’illiwack has developed this Action Plan and is committed to acting upon it. In the development of this Action Plan, we have 
relied upon the teachings provided to us by Stó:lō knowledge holders.

About the Sí:yá:ya Yóyes: A Living Tourism Action Plan  
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Organizational Vision, Mission, and Values

VISION
To position Ch’illiwack as an iconic destination to adventure and unwind, partnering with our community stakeholders to invite visitors to 
responsibly experience the area’s urban and natural attractions.

MISSION
To promote awareness of Ch’illiwack as an iconic destination by growing Ch’illiwack’s tourism economy responsibly and sustainably through 
the development of collaborative relationships, encouraging environmental stewardship, and advancing the awareness of the Indigenous 
reconciliation plan as it relates to educating our community and visitors to discover, interact with and respect this heritage.  With a strategy 
that embraces a commitment to diversity, equity, inclusivity and accessibility, our mission is to invite the world to experience Ch’illiwack.

VALUES
Tourism Ch’illiwack’s values are immersed in all aspects of our organization. We’re committed to measuring our efforts, accomplishments 
and planning our endeavors with these values in mind to ensure our actions fit and that we are achieving the following goals:

1. Generously creating opportunities for local entrepreneurs and educators through collaborations with community partners 
2. Developing innovative invitations to local experiences
3. Encouraging environmental stewardship 
4. Organizational excellence 
5. Honoring our heritage and striving toward an inclusive future

We strive to put equity, diversity, inclusivity and accessibility at the forefront of our work, and by creating this Plan,  we aim to make 
Ch’illiwack a safe place to welcome all visitors.  
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Mandate for the 
Sí:yá:ya Yóyes Tourism Action Plan

Tourism Ch’illiwack is collaborating in a good way to become a trusted 
friend of the Ts’elxwéyeqw and Pilho’lhxw Tribes, broader Stó:lō - Coast 
Salish, and Indigenous Peoples.

As a leading tourism organization in British Columbia, we are 
championing change for the collective benefit of our shared communities 
by recognizing, respecting, and promoting Indigenous histories, cultures, 
traditions, and environmental stewardship. 

In Halq’eméylem, the term 
“Sí:yá:ya Yóyes” means “friends 

working (together)”. 
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Sí:yá:ya Yóyes Goals

PRACTICE - Embed reconciliation and Indigenous values throughout Tourism Ch’illiwack’s governance and operations.

PROMOTION - Share and celebrate the beauty of Stó:lō culture, history, and territories.

PARTNERSHIPS - Work in partnership with each other and others in our journey towards inclusivity as trusted friends.

In pursuit of the broader vision as defined for Tourism Ch’illiwack in the 2022-2027 Strategic Plan, the following 
Sí:yá:ya Yóyes Goals pertain specifically to our reconciliation initiatives. Our goals have been organized into 3 action 
areas, and each action areas contains specific objectives to be pursued by the organization.  The 3 overarching Sí:yá:ya 
Yóyes Goals for Tourism Ch’illiwack are:
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Goal 1: Practice
Embed reconciliation and Indigenous values throughout Tourism 

Ch’illiwack’s governance and operations.

BOARD GOVERNANCE 
Identification of Board designated seats for Ts’elxwéyeqw 
and Pilho’lhxw Tribe representatives (2 seats), updating of 
governance manual to reflect selection process and criteria 
(First Nations appointed seats), and establishing a Standing 
Sí:yá:ya Yóyes Committee who will monitor and evalute our 
progress to ensure we are adhering to our goals.

POLICIES & PROCEDURES 
Ensure all policies and procedures are pursuant to the vision, 
mission, values, and mandate of this Action Plan. 

STAFF RECRUITMENT
Improve Indigenous employment, retention, and representation 
in our workforce to reflect the communities we serve. 

CULTURAL ADVISORS
 Establish relationships with cultural advisors who can provide 
special guidance, as needed, to the organization and Board on 
key initiatives being undertaken to ensure they are done so in a 
good way. 

EDUCATION & TRAINING
Provide capacity building opportunities for our Board, Staff, and 
Partners so that we can evolve our understanding, unlearn the 
racism embedded through our colonial history, and transform 
our relationship.

INDIGENOUS EXPERIENCE INCUBATOR
Foster Indigenous youth interest, experience, and opportunities 
in the field of tourism through mentorship and provide a space 
to nurture their ideas and creativity and to ensure that there is 
succession.
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Goal 2: Promotion
Share and celebrate the beauty of Stó:lō culture, history, and territories.

STÓ:LŌ REPRESENTATION 
Ensure Stó:lō representation is featured throughout the region as 
depicted through material development, interpretive signs, flags, 
murals, and social media and website content. 

TOURISM CH’ILLIWACK S’ÓLH TÉMÉXW PLEDGE 
Develop a “Tourism Ch’illiwack S’ólh Téméxw Pledge” that 
highlights voluntary standards for visitor protocols recognizing 
the well-being of the lands, waters, lifeforces, and relationships 
and the consideration of impacts to environmental stewardship. 
S’ólh Téméxw means: ‘Our Land; Our World’.
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RECOGNITION OF STÓ:LŌ INTELLECTUAL PROPERTIES
Recognition of Stó:lō  protocols for design, stories, and 
representational elements used are not misrepresented or 
appropriated and are used with consent and in a good way to ensure 
they are represented respectfully in Stó:lō cultural practice. 

SHARING BEST PRACTICES
Educate our partners about proper use and representation by 
sharing best practices, working together, and respecting one 
another’s work.
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Goal 3: Partnerships
Work in partnership with each other and others in our journey towards 

inclusivity as trusted friends.

TOURISM OPERATORS & PARTNERS 
Identify tourism champions in our community who can 
help implement and be a part of this Action Plan.
 

LOCAL FIRST NATIONS, INDIGENOUS, AND TRIBAL 
ORGANIZATIONS 
Ensure that the message of this plan is supported by, 
shared, and available to all local First Nations through our 
communication channels and through the First Nations 
channels. We hope that our First Nations partners will 
embrace this plan and provide input into it with their 
communities and residents.

LOCAL, REGIONAL, PROVINCIAL, AND FEDERAL 
GOVERNMENTS 
Identify opportunities to secure funding resources to 
implement the initiatives stemming from this Action Plan 
and finding ways for them to connect to this plan and 
support our vision.

INDIGENOUS, PROVINCIAL, AND REGIONAL TOURISM 
ORGANIZATIONS 
Share our message through the communication channels 
of this organization to help us share our message of 
reconciliation and our Action Plan and to share our 
experience as an example for others to embark upon their 
own reconciliation work and contribute to bigger changes.

MAINTAINING STRONG FRIENDSHIPS
Learning to live and work together in a good way by 
strengthening our relationships, identifying common 
perspectives, and arriving at shared understandings by 
approaching problems through a lens of opportunity to 
improve existing best practices, protocols, and standard 
operating procedures. 
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Looking Forward

Through our work at Tourism Ch’illiwack, we are dedicated to 
respecting the territories we are operating within while always being 
mindful to respect the Stó:lō Nation’s worldview in our actions.
We recognize that we live and work on the unceded territories of 
the Stó:lō Nation and recognize our duty to learn about the Stó:lō 
Nation, its history, culture, and practices so that we can be the best 
neighbours on this land and take the call to action for meaningful 
reconciliation in this country. 
It is our resonsibility as a tourism organization to share these values 
and uphold these as expectations for visitors coming here. Our 
relationship with the Stó:lō Nation is an important and sacred one 
to us and we promise to do our utmost to share the culture where its 
appropriate and safeguard it where its important.  
Through the implementation of this living Action Plan, we are making 
a promise to the peoples of the Stó:lō Nation that we are committed 
to the work of becoming trusted friends. It is our hope that we can 
lead the change we wish to see in this country and will take it upon 
ourselves to spread this message through our platform as a leading 
tourism organization to inspire others to do the same.
As an organization, we will review this Action Plan each year and 
create an implementation plan that will be endorsed by our Board and 
actioned upon. By taking meaningful, strategic, and dedicated efforts 
towards our mutually-defined reconciliation goals, we are hopeful that 
our actions will generate positive outcomes for the Stó:lō peoples who 
have lived here since time immemorial and for everyone who visits 
these beautiful lands. 
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TOURISMCHILLIWACK.COM
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